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GENERAL INSIGHTS

In 2025, the media market in Bulgaria stayed stable, with TV and digital advertising remaining key channels for brands.
Advertisers continued to use a mix of media to make their campaigns more visible and relevant for different audiences. TV
kept its position as the most cost-effective option, offering the lowest cost per thousand impressions (CPT), even as digital
became more important.

Digital advertising kept growing, mainly because of the rise in online shopping, faster digitalization of businesses, and
the increased use of mobile devices. Advertisers focused on performance-based channels like social media and search, where
results are easier to track and measure.

Radio continued to grow as well, helped by better audience data and the popularity of audio content. New investments in
online radio and streaming platforms, along with the rising interest in podcasts, made radio more attractive to advertisers,
especially for mobile and urban audiences.

Print media continued to decline in its paper form but remained active online. Many publishers focused on digital formats,
using multimedia content and search optimization to stay relevant and reach new readers.

The cinema industry had a strong comeback. In 2025, ticket sales stayed high. New movie releases, better cinema experiences,
and more interest in local films helped bring people back to the theaters. Despite streaming platforms, people still enjoy
going to the movies together.

Overall, the media market in Bulgaria showed flexibility, creativity, and the ability to adapt to change. As audience habits and
technology keep evolving, everyone in the industry—from media to advertisers—needs to stay up to date and ready to adjust.
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ADVERTISERS' MOST PREFERRED MEDIA
CHANNELS ARE TV AND DIGITAL MEDIA

Net Media Mix € Total Advertising Market
In % and million €, est. 2025*
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189.4 € 140 € 26 € 14 € 3 € 0.7 €
50.8 % 37.7 % 7% 3.6% 0.8% 0.2%

JULY 26

Source: BACA est. 2025*
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TV Highlights

©

Gross TV spending increased by
26,3 % compared to last year

Source: GARB 2025

il

TV clutter decreased by

8.2%t0 22 279 ad

spots aired per day (avg.).

Average time spent
watching TV

5:09
hours/day.
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Top 10 industries account for ..
96% TV ad market share.

Top 10 industries TV

in million € and in % of total ad investments

=

Pharmaceuticals
Retail & Online Stores
Food

Cosmetics

Drinks

Household Chemistry

Telecommunications

Household Appliances

Motoring

Finance

953.8

552.6

339.4

313.8

191.5

137.9

105.5

47.8

47.4

46.7

33.4%

19.4%

11.9%

11.0%

6.7%

4.8%

3.7%

1.7%

1.7%

1.6%

Competition Share - Top 5 Companies
in million € / company count, 2025

1200

Remaining industry (cum.)
B Top 5 companies (cum.)

Count companies
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TELECOMMUNICATION
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Competition share - top 10 industries
in % ,2025

®m Cum. ad expenditures - Top 10 industries
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TV Channels Profile (Age/Gender) for 2025

! Age and Gender Profile of Top 25 TV Channels

in %, 2025

younger, female

NICK JR
|
; CARTOON NETWORK 0
L}

NICKELODEON

STAR Life (FOXLIFE)

KINO NOVA

BTV COMEDY

younger, male

Source: GARB 2025

STAR Ghannel (FOX)

BTV CINEMA
BTV ACTION

DISCOVERY CHANNEL

DIEMA SPORT 2

older, female

BTV STORY (BTV LADY)

STAR Crime (FOXCRIME) ‘ ‘

DIEMA FAMILY

DIEMA I

NOVA NEWS
NAT GEO WILD

DIEMA SPORT

EURONEWS BULGARIA (TV

NATIONAL GEOGRAPHIC EVROPA)

older, male

TV audience in Bulgaria is
clustered around major channels
like NOVATV, bTV, and STAR
Channel, which attract viewers with
medium to high age index (55-
60) and balanced gender split
(around 50-60% female).

Smaller channels and niche
platforms serve more segmented
audiences, while outliers on the left
suggest channels with a younger

or more male-skewed profile.
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TOP TV Channels RTGs for 2025

Top 25 Channels AVG Daily Ratings - Adults 18+

in ‘000 viewers

BTV

NOVA TV

BNT 1

OTHER

DIEMA FAMILY

DIEMA

BTV STORY (BTV LADY)
NOVA NEWS

KINO NOVA

BTV CINEMA

BTV ACTION

STAR Crime (FOXCRIME)
BTV COMEDY

STAR Channel (FOX)
DIEMA SPORT
DISCOVERY CHANNEL
NATIONAL GEOGRAPHIC
EUROCOM

STAR Life (FOXLIFE)
EURONEWS BULGARIA (TV EVROPA)
NAT GEO WILD

HGTV

DIEMA SPORT 2

TLC

HISTORY CHANNEL

232.8
2191

0 50 100 150 200 250 300

Source: GARB 2025

Top 25 TV Formats - Adults 18+

in ‘000 viewers

NOVA TV - Your Face Sounds Familiar
BTV - Bulgaria's Got Talent

NOVA TV - | can see your voice

NOVA TV - Desafio Bulgaria

NOVATYV - Hell’s Kitchen Bulgaria
BTV - Why, Mr. Minister

BTV - Who knew?

NOVA TV - Nerazkazani istorii ot severa (Untold..

BTV - The Bachelor

NOVA TV - Sesame Tournaments of Will
BTV - Traitors: The masks are off

NOVA TV - Fish on the cake

BTV - The Biggest Loser

BTV - Az obicham Bulgariya (I Love My Country)
BTV - Koya e tazi pesen? (Name that Tune?)
BTV - Who Wants to be a Millionaire?

BTV - Guess My Age

BTV - Brigade New Home

NOVA TV - Power Couple

NOVA TV - Big Brother

BTV - Don't Forget The Lyrics

BTV - Studio Volleyball

NOVA TV - The mothers

BTV - Bachelor in Paradise

BTV - News block

200

400

600

800

1000

1200
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ONLINE ADVERTISED CATEGORIES FOR 2025

TOTAL 2025 29 881 335 1674 1983 7 949
Categories Ads Count Advertisers Brands Campaigns

RETAILAND ONLINE STORES 4918 909 315 327 2 489
MEDIA AND MEDIA PRODUCTS, ADVERTISING, PR 4203 137 70 115 560
CULTURE. EDUCATION. PUBLISHING. EVENTS 3989623 187 205 596
SPORTS. GAMES. LEISURE ACTIVITIES 3 468 000 49 51 349
PHARMACY, MEDICAL SERVICES AND PRODUCTS 1689 956 131 230 427
FINANCIAL SERVICES 1632784 82 91 453
DRINKS 1536 837 60 99 224
TELECOMMUNICAITONS 1353874 11 12 186
TRANSPORT. AUTOMOBILISM. FUELS 1343 357 102 115 627
OTHER 1288 807 56 56 180
COSMETICS AND PERSONAL HYGIENE 744744 56 76 207
TOURISM 710170 104 109 390
FOODSTUFFS 676 337 64 90 203
INSURANCE AND SOCIAL SECURITY 557 628 29 29 84
CONSTRUCTION AND REPAIRS, HOME FURNISHINGS 489 002 129 135 300
IT. HARDWARE. SOFTWARE. OFFICE EQUIPMENT 367 085 51 51 120
INDUSTRY. PRODUCTION MEANS. AGRICULTURE 353 268 67 75 201
INSTITUTIONS. ORGANIZATIONS. PUBLIC CAMPAIGNS 235179 32 33 58
WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES 198 435 44 45 165
HOUSEHOLD CHEMICALS 96 561 15 16 79
FASHION 20 166 7 7 18
TOBACCO PRODUCTS 3945 3 4 8
HOUSEHOLD GOODS. CHILDREN'S PRODUCTS 3531 10 12 25

Source: Bannermonitoring.com, 2025

Retail outlets

\e

Drinks

W

Finance

o

[e]

Hobby. Fashion.
Sport

So

Pharmacy

5

Telecommun
ications

{7
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TV & ONLINE MEDIA GENERATE HIGHEST REACH FOR SHORTEST TIME
(Weekly Reach)

4092479 3939 774
3289 635 3267 512
1657 608
1341 445
558 375
INTERNET TV OUT OF HOME RADIO NEWSPAPERS MAGAZIES CINEMA

Source: Media-Research-Hub.com, March - December 2025
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MEDIA USAGE BY TIME SLOTS

=TV —=INTERNET NEWSPAPERS —-—MAGAZINES

3 500 000

3 000 000

2 500 000

RADIO —--OUT OF HOME -CINEMA

1 500 000

1 000 000

T~

500 000 ’)<

P

/

o— ®

07: 00 -10:00 10: 00 - 13:00

Source: Media-Research-Hub.com, March - December 2025
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MAGAZINES

RADIO STATIONS
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MNioy.bg ) vahilebulazria com  © i
S Cospodarn.com Lolebuldaria.cor Facebook p: no ads) AC 5. L)

STREAMING SERVICES

SOCIAL AND COMM. PLATFORMS
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INTERNET IS
ESSENTIAL FOR
VARIOUS ACTIVITIES:

~

FOR COMMUNICATION (EMAIL, CHAT,
CALLS, ...), 73% BANKING, 65%

f

SOCIAL NETWORKS, 81%

=,

LISTENING TO MUSIC, 51%

DEVICES
OWNED/USED:

GAME CONSOLE MOBILE PHONE @
) 38% Al INTERACTION,
WATCH o o)
BRACELET PC/LAPTOP 24%
40% 9 09
TABLET EBOOK 00 T(éRA\E)F;LC()S
7%
ONLINE
Mod: BETTING, NFT,
Source: Media-Research-Hub.com, March - December 2025 SHOPPING ONL|NE, 74 WATCH VIDEQOS, 51% 12% TRAFSEE),(4% 2%
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Net Info are the BIGGEST Online Media Group in Bulgaria

Top BG Media Groups
Weekly Users, All 16-74

Net Info

Rezon Media
Investor MG
Novinite Group
BMG

OLX Group
Sportal MG
Jobs.bg

WMG

MGB
Economedia
NEG

Dir.bg
Webground
MG24

SBB Media
Darik

|A Blitz
VsichkiOferti.og MG
Off Media

Source: Media-Research-Hub.com, March 2025 - December 2025

Abv.bg
Olx.bg
Sinoptik.bg
Bazar.bg
Jobs.bg
BG-Mamma.com
Vesti.bg
Nova.bg
Grabo.bg
Btv.bg
Mobile.bg
Dir.bg
24chasa.bg
Dnes.bg
Novini.bg
Superdoc.bg
Sportal.bg
Dnevnik.bg
Imot.bg
Cars.bg
Broshura.bg
Actualno.com
Novinite.bg
Petel.bg
Btvnovinite.bg

Top 25 BG Websites
Weekly Users, All 16-74

e 381 604

I 1 026 990
I 990 800
I /38 831
I /13 039
651 521
. 576 338
I 568 551
I 563 4067
544 745
I 543 355
I 530 037
528 581
I 520 263
495 627
456 692
456 003
452 715
I 449 736
I 434 302
386 093
384 861
I 373 330
365026
355 656



Streaming Platforms in Bulgaria

younger, female older, female

Top 25 Streaming Platforms

Weekly Users, All 16-74

! Youtube free (with ads) 2 062 33(
HBO Max

EON (Vivacom)
Netflix

Spotify free (with ads)
Vbox7.com
Play.nova.bg
Eurosport

Xplore TV (A1)
Yettel TV - Play Diema Xtra

Play.nova.b Spotify paid (no ads)
4 & Vbox7.com PERYP Storytel
Rakuten

Yettel TV

Voyo

Btvplus.bg

Youtube paid (without ads)
Rakuten

Twitch

Disney +

I 750 456
I 728 330
N 720 276
B 436523
B 427 939
B 374 365
B 316 967
B 305 566
B 273913
B 266503
B 262 322
B 260 904
B 245 117
B 240 636
B 226 454
B 206177
B 156852
B 155501
SkyShowtime [l 132 903

Apple TV. Il 128 036

Amazon (Prime) [l 125 266
Apple Music 1l 112 526

EON (Vivacom) timea =7920 37

TennisTV [} 70236

Binar.og W 56 494

Apple Podcasts | 45538

’ Other |} 45334
Audible ] 42 483

Binar.bg Other Xplore TV (A1) Deezer [ 40 606
Sweet TV J§} 40 141
Radioplay Mobile App || 38 673

Sweet TV Radiomate Mobile App | 24 724

Btvplus.bg
Storytel

Spotify paid (no ads) Disney +

LRl HBO Max Voyo

Apple TV

Amazon (Prime)
Spotify free (with ads) Youtube free (with ads)

SkyShowtime

MEDIA OVERVIEW BULGARIA | 2025

younger, male older, male

16yo0. 29y.0. comeommeoemeoooooooeooooeoos 44y.0. oo 59y.0. oo 74 y.o.

JULY 26

Source: Media-Research-Hub.com, March 2025 - December 2025
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Social Media and Communication Platforms in Bulgaria

16 y.o.

younger, female

O Reddit

Tinder

younger, male

Pinterest

Zoom FB Messenger

>*'\\ Viber
ny,

Instagram free (with ads)

TikTok
Threads i
tsApp
Facebook paid (no ads)
Google Chat
Teams

Q5

Google Meet

Yahoo Mail
O Linkedin

Telegram

Instagram paid (no ads)

Signal

Facebook free (with ads)

Discord X (Twitter)

29 y.o.

Source: Media-Research-Hub.com, March 2025 - December 2025

older, female

Top 25 Social & Comm. Platforms
Weekly Users, All 16-74

Viber

Facebook free (with ads)
FB Messenger

Gmail

Instagram free (with ads)
TikTok

WhatsApp

Telegram

Pinterest

LinkedIn

Teams

Yahoo Mail

X (Twitter)

Discord

Zoom

Snapchat

Google Chat

Google Meet

Reddit

Threads

Signal

Tinder

Facebook paid (no ads)

Instagram paid (no ads)

2935 897

2531 588
— RCXE
B 1300757
B 1090 493
B 540828
B 726139
B 556979
B 392442
B 352134
B 372404
B 351777
B 322253
B 290003
B 254560
B 237049

B 195286
B 194307
B 130944
B 126009
| 70082
| 52291

older, male
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Radio offers both national

coverage communication and

well-targeted local

campaigns

€12 M+

Billings

Available Radio
Stations per
Distnct Town

in number of stations

SILISTRA
VIDIN
RUSE
MONTANA PLEVEN D DOBRICH
VRATSA SHUMEN
VELIKO VARNA
TARNOVO 1\ cGOVISHTE
LOVECH
GABROVO
<oFth SLIVEN
BURGAS
PERNIK
STARA ZAGORA YAMBOL
KYUSTENDIL PLOVDIV
PAZARDHZIK HASKOVO
SMOLYAN
BLAGOEVGRAD
KARDZHALI

-Stations from nearby districts that can still be heard are not included

Source: predavatel.com
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The radio market is very fragmented with genre and
coverage being key for audience share

Weekly Reach of the Main Radio Groups
in % A 16-74

RADIOPLAY MEDIA GROUP

63%

FRESH RADIO GROUP

31%

NOVA RADIO GROUP
28%

BTV RADIO GROUP

21%

\

Source: Media-Research-Hub.com, March 2025 - December 2025

# of stations: 53

>
radioplay

Q9

RADIO

Top 25 Radio Stations Weekly Reach

in number of people A 16-74

Radio Energy
Radio 1

BG Radio
Radio N-Joy
Radio 1 Rock
Z-Rock

City Radio
Radio Fresh!
Darik Radio
Radio Veselina
BNR Horizon Program
The Voice

FM + Radio
Radio Vitosha
Radio Veronica

BNR Program Hristo..

Magic FM
Bulgaria On Air
Melody

BTV Radio
Nova News
Radio Nova
Avtoradio

Jazz FM

Radio Focus

o

200 000

400 000

600 000

800 000

1 000 000



Print media reaches additional audience online

Treta Vuzrast
Tema Sport
Hunting and fishing

R Bulgaria On Air
# of print titles: 7 4 Spisanie 8

Auto Bild
Cosmopolitan

0 Overview - Largest Publishers and Titles Top 25 Print Titles by Weekly Reach
2 Weekly Reach in % A 16-74 in number of people A 16-74
< MEDIA GROUP BULGARIA o 24 Chasa |
o 36% Telegraph |
g Trud I
_ National Geographic I
= SBB MEDIA 339, gCa::o)itaI
(aA)]
Standard I
E NOVA BROADCASTING GROUP Weekend
= 19% Kulinaren Zhurnal I
v Nash Dom HE
i ECONOMEDIA Zhurnal za Zhenata I
O 12% Zdraven Zhurnal I
< Maritsa I
A ATTICA Zhenata Dnes I
Ll 8% Bulgaria Dnes I
= Cosmos I
INVESTOR Idealen [I)E(\)/r,z
o I
6% Manager I
I
I
I
I
I
I
I

o

200 000 400 000 600 000 800 000

JULY 26

Source: Media-Research-Hub.com, March 2025 - December 2025



Cinema VISITS grow confidently back towards pre-pandemic levels

Cinema Audience by years TOP 20 cinema movies 2025
In ‘000 tickets sold Admissions
ZOOTROPOLIS 2

AVATAR: FIRE AND ASH

edin gram zhivot

Pochivkata 2

NOW YOU SEE ME: NOW YOU DON'T

five nights freddy s 2

TOM &amp; JERRY: FORBIDDEN COMPASS
PREDATOR: BADLANDS

WICKED: FOR GOOD

NUREMBERG

A MOUSE HUNT FOR CHRISTMAS
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THE SPONGEBOB MOVIE: SEARCH FOR..

pattie et la colere de poseidon

2017 2018 2019 2020 2021 2022 2023 2024 2025 Emma in Chocolandia
BUGONIA

Die Mucklas...und wie sie zu Pettersson and..

THE BIRTHDAY
# of cinema halls: + JUJUTSU KAISEN: EXECUTION

Ein Madchen namens Willow

The Master and Margarita

JULY 26

Source: New Age Media 2016-2025 0 50 100 150 200
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All rights in relation to the content of the presentation
(including graphs, charts, tables, analyses etc.) are exclusive
rights of the agency as well as any kind of knowledge,
regardless of whether the content includes any copyrights,
rights of utilization or property rights

With the presentation and / or transfer of the presentation and
if applicable further documents, the agency does not grant
any rights with regard to the content of the presentation. Any
use, utilization, duplication, editing and any kind of transfer to
third parties is illegal and requires the explicit written
approval of the agency.

The entire content is subject to strict confidentiality.
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